U.8. publishes long list of places in Cuba off limits
o Americans

Check out TravelWeekly.com—the leading B-to-B
website in the travel industry.

With approximately 1.7 million page views and
600,000 unique visitors, TravelWeekly.com delivers
a comprehensive look at the day’s lead stories,
compelling reports, expert interviews and more,
providing our readers vital information they need to
keep up with the ever changing world of travel.

From affordable run-of-site banners, to destination
or category specific placement, to high impact
campaigns, TravelWeekly.com offers advertising
options for any budget.
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For more information on Travel Weekly's portfolio of products, visit TravelWeeklyMediaKit.com
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EXCLUSIVE POSITIONS
970 x 250 Billboard $12,450/week

The 970 x 250 Billboard appears at the top of
each page with an expanded version for the first
page view and then teased through additional
pages between articles.

Upgrade to the Video Billboard, which

allows you to tell your brand story in a sleek,
modern way, engaging our readers and allowing
them to experience your brand

in action.

Home Page Takeover $16,375/week

Own all five advertising positions and side panels on the
TravelWeekly.com home page for a week. This is your chance
to stand out around launches, sales blitzes and other high
impact initiatives. Upgrade to the ENHANCED Home Page
Takeover, which features an attractive skin to allow your brand
to stand out even more.
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New Training Modules

Complete them now and
go into a weekly gift card draw
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MOBILE & TABLET

TravelWeekly.com’s responsive design makes it
even easier for industry professionals to access
the information they need to help make better
business decisions no matter where they are.

Run of Site $3,350/month
$20,750/annual

Sponsorship
$4,950/week
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Why is an .éxhilarating
“ Tauck tour endangered?

The
helitlong in Baitish Golumbia's Bugaboo range is i jeopardy

Drone footage shows
fire destruction of
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Fly Emirares from
over 100 US cifies with
Jer Blue, Alaska Airlines
and Virgin America

Learn More »

Course correction

With the number of golfers in the U.S. on the
decline, resorts around the country are
explorine wavs to renew

For more information on Travel Weekly's portfolio of products, visit TravelWeeklyMediaKit.com

TRAVEL WEEKLY

For more information, contact your sales representative or
ANTHONY CARNEVALE | SENIOR VICE PRESIDENT/GROUP PUBLISHER

acarnevale@travelweekly.com | 201-902-1976

updated 1.09.23



