ONLINE ARTICLE

THOUGHT LEADERSHIP

Partner with Travel Weekly on a
Thought Leadership piece and position your
company as a leader and expert among travel

professionals and suppliers. a

What Will Tourism’s Rebirth Look Like?

How we can forge a better, more sustainable fiture

Travel Weekly’s award-winning team will be THOUGHT LEADERSHIP
with you every step of the way to navigate DELIVERABLES*

your custom content piece. We’ll help you
identify the issues that are most important to
your current customers and target audience to
develop a topic that aligns with your brand and
will draw in readers.

* Thought Leadership article

e Ownership of all banner ads on
Thought Leadership article page
for 30 days

¢ Banner ad promoting article on

Once your topic is selected, your work is TravelWeekly.com for first 30 days

done. Our Custom Content team will research, * 2x email promotion to database of
analyze, and produce a Thought Leadership approximately 100,000 advisors — S~

article sponsored by your company. After your ¢ Content will be housed on TRAVEL WEEKLY
approval, your exclusive content will be posted TravelWeekly.com for one year TRAVELAGE

on TraveIWeekIy.cgm’s home page anq dedicated Organic posts on Facebook and =]
Thought Leadership page, accompanied by LinkedIn at launch BANNER

comprehensive marketing to our database of
travel professionals.

*Digital version deliverables only

Your company is highlighted as the sponsor PRICING:
in the piece and in all marketing materials, $14,995 annual
adding to your arsenal of custom content. Print + Digital

$11,445 annual
Print Only or Digital Only

For more information on Travel Weekly's portfolio of products, visit TravelWeeklyMediaKit.com

TH AVEI. WEEKlY For more information, contact your sales representative or
ANTHONY CARNEVALE | SENIOR VICE PRESIDENT/GROUP PUBLISHER
acarnevale@travelweekly.com | 201-902-1976
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