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If love conquers all, then it’s no surprise that romance travel is one of 
Mexico’s most resilient tourism segments, even during challenging times. 
And as couples rekindle their love of travel, advisors can rely on Mexico to 
deliver on romance—and help boost their sales.

A survey released by AARP in early 2020 indi-
cated that romantic getaways were in demand 
across generations, comprising 10 percent of 
planned trips for millennials, 11 percent for 
Generation X and 9 percent for Boomers. While 
many of those trips would have been interrupted 
by Covid-19, a September consumer survey by 
Travel Leaders Group revealed an overwhelming 
desire to return to travel: 99 percent of respon-
dents are eager to travel again, with 70 percent 
stating that they plan to take a vacation in 2021. 

A recent report in The Washington Post even noted 
that “couples are still planning destination wed-
dings,” although the celebrations look a little dif-
ferent these days, as “dancing and buffets are being 
replaced with health waivers and social distancing.” 
Indeed, the pandemic has changed the way that 
people regard every kind of travel—and statistics 
show that Mexico has a distinct advantage over 
most international destinations, thanks in no small 
part to its easy entry requirements. According to 
an October report by the research firm Forward-
Keys, flight bookings to Los Cabos were 26 percent 
higher in September 2020 than they were one year 
earlier, and Cancun had already returned to the 
same booking level as in 2019.

The rebound of romance travel—especially in 
Mexico—is no surprise to Debbie Sebastian, 
owner/manager at Travel Leaders – Thomas Travel 
Inc in Danville, Kentucky. “Romance travel is as 
close to recession-proof as one can get,” she says. 
“If you truly are a romance/honeymoon specialist 
and know your product, your business can grow 
exponentially through referral of clients alone. 
Mexico has options for every romance request, 
offering everything from pristine beaches, moun-
tains and deserts to history and culture.”

Chad Shields, owner of Engage Vacations, a 
member of Nexion Travel Group in Round Rock, 
Texas, agrees about Mexico’s longstanding appeal 
for couples. “It’s a great value for honeymooners and 
anniversary couples,” he says. “There’s a large selec-
tion of adults-only properties designed for a com-
bination of romance, relaxation and fun, and many 
of the properties offer special amenities for couples 
celebrating their honeymoons and anniversaries.”

With couples eager to take advantage of those offer-
ings, Sebastian is among the travel advisors report-
ing increased sales in the segment. “We are receiv-
ing a lot of requests for 2021 for honeymoons and 
romance, with Mexico at the top of the list,” she says. 
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the latest research, travel trends and marketing and 
selling strategies to help increase their sales. 
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