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STANDARD ADVERTISING
For the price of a single full- or ½-page ad, 
advertisers in the Las Vegas Advisor receive 
corresponding advertorial space.

Supply Travel Weekly with photos and copy 
featuring specials, activities, amenities and 
more – and we’ll take care of the rest.  

ADVERTORIAL MATERIALS 
Full-page Advertisers: Supply  
approximately 500 words and two images.

1/2-page Advertisers: Supply  
approximately 250 words and one image.

DISPLAY AD MATERIALS 
For specifications and to upload your  
file, visit the Travel Weekly Ad Portal at  
http://travelweekly.com/adupload.aspx 

Questions?  
Please contact the Travel Weekly Production 
Department at TWadvertising@ntmllc.com 
(no ads or attachments).
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Anyone who travels to or 
sells Las Vegas knows the 
magic of the destination 
stems from its spirit of 

whimsy and wonder—two things 
travelers are almost certain to be 
seeking in the near future. 

Las Vegas started 2020 on a high note, with 2019 
visitor numbers coming in about 1 percent higher 
than in 2018 according to the Las Vegas Con-
vention and Visitors Authority, and a number 
of highly anticipated projects expected to open 
over the course of the year. Chief among them is 
Allegiant Stadium, set to become the home of the 
Las Vegas Raiders NFL team, and the new Circa 
Resort & Casino in downtown Las Vegas, slated 
for a December debut.   

As of press time, it is unclear how these and other 
happenings in Las Vegas will be a� ected by the 
coronavirus outbreak. Certainly, shutdowns in 
the city (and around the world) have already had 

drastic e� ects on travel, and will continue to have 
an impact further into 2020. But if there’s one 
thing that Las Vegas has proved time and time 
again, it’s that the destination is resilient—and 
always ready to come back stronger than ever. 

“Vegas is going to rebound with a vengeance—the 
whole industry will,” says Marion McDonald, 
an independent advisor with Brownell Travel in 
Memphis, Tennessee. “I have clients saying ‘We’re 
ready to book when you’re ready to book,’ so I’m 
very encouraged. One of the great silver linings of 
this is that I feel like the client-advisor relation-
ship is going to be stronger than ever.” 

And an ever-popular destination like Las Vegas 
o� ers even more reason for a positive outlook. 
Pent-up demand is sure to drive a slew of bookings 
for the city, thanks to its year-round popularity, an 
ever-changing slate of attractions and the sense of 
pure fun that Las Vegas is known for, which travel-
ers are sure to need this year. Read on for a look at 
what your clients will have to look forward to on 
their next Las Vegas vacation. 
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The Las Vegas Advisor features the region’s top 
products and brands while providing agents with 
the latest research, travel trends and marketing and 
selling strategies to help increase their sales.
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